ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« EMNIXEIPHMATIKOTHTA« KAINOTOMIA

a3 Epyanciodnikn
J AViaywvVIOTIKOTNTAS

A MIKPEZ & NMOAY MIKPEZ EMNIXEIPHZEIZ

H enmixeipnon AAITZANIAHZ FEQ. IQANNHZ nou edpeuel otnv nepipepeia KENTPIKHZ MAKEAONIAZ svTaxOnke
oTn dpaacn «EpyaAeiobnkn AvTtaywvioTikOTNTac» npolnoAoyiouou 400 ekaT. Eupw. H dpaon oToxeuel oTn
BeATiwoN TNG avTaywVvIOTIKOTATAG TWV HIKPWV KAl MOAU HIKPWV EMIXEIPHOEWY, ENEVOUOVTAG OTOV NAPAYWYIKO
EKOUYXPOVIOHNO TOUG, TNV UIOBETNON CUCTNPATWY TuNonoinong & nigTonoinong, kabwg kal oe branding kal yneiakn
npoBoAn.

O ouvOoAIKOC npoUnoAoyiopoc Tne enevouonc sivar 86.000,00€ sk Twv onoiwv n dnuoéoia dandavn avepxeTal o€
43.000,00€ kal ocuyxpnuartodoTeiTal and Tnv EAAAda kai 1o Eupwnaikd Tapeio Mepipepeiakng Avantuéng Tng
Eupwnaikng 'Evwong.

To eniXEIpNHATIKO OXEDIO NOU EYKPIONKE Npog XpnHarodoTnon kail uAonoiegital, nepiAapBavel enevOUOEIG
OTIC NAPAKAT®W KATNYOPIEG:

v MnxavnuaTta - EEonAiopog

v MioTonoinon MpoidvTwy — Ynnpeoiwv — Aladikaoiwyv

v Zuokeuaoia - ETikéTa - Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

MEow TNG CUHHETOXNG oTn ApAon, n eniXEipnon NETUXE:

v BeATiwon TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdoPopiag TnG

v gvioxuon TnG eEwoTpEPEIAC

v/ EMEKTACN TNG ayopdg WE TN NPooBnNKn VEWV NMPoiovTwv & unnpeciwv

v €€ao@aAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNNPETIEG

v au&non TnG napaywylkotTnTac & BeATimon AsiToupylkwv d1adikaciwyv

v/ gvioxuon TnG ENIXEIPNUATIKOTNTAG

v dnuioupyia / diaTApnon noloTIKwV BEcEwV epyaaiag

Me Tn oupPBoAn Tou EMAVEK gvioxUBnke n enixeipnon ano@epovtag opeAn oTnNV avTaywvioTIKOTNTA TNG XWPAg Kabwg

KAl oTnV TOMIKA olkovoia.
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Me tn ocuyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



